Aims and objectives
• To assess current town centre employees’ perceptions of Croydon
• To assess impact of initiatives over the past 5 years in changing
perceptions
• Provide an ongoing insight into how and if the views of employees are
changing, on an annual basis

Reach
• Extensively promoted online, via social media and in print to key
employers via the Occupier Forum, Develop Croydon, Croydon BID,
and White Label
• Nearly 500 employees took part during October/November 2017
• The majority did not take part in the 2016 survey

Key findings
The survey attracted results from a highly representative group evenly
split across the main working population (age range 25-55), over half of
which said they lived within 10 miles of the town centre.
Croydon’s workforce is predominantly local –
over 60% said they lived within 10 miles of
their workplace

Key findings – Croydon as a workplace
• Employees are very loyal – 58% said they wanted their next job to be
in Croydon, more than a 10% increase from 2016.
• Employees believe that Croydon is a good place to work – nearly 54%
said they were influenced to work in the town centre due to the
choice of employers here.
• While choice of employer is the main reason for working in Croydon,
employees are also influenced by the easy transport links to London
and elsewhere.

Key findings – Croydon as a place to live
Employees are spending their leisure time in Croydon town centre,
with 45% visiting daily, weekly or fortnightly.
42% said the main leisure attraction was the
shopping and 27% listed nightlife.
When asked what their top three favourite
things in Croydon are the most popular
answers were: transport links, shops,
BOXPARK, places to eat and drink and parks.

Key findings – What next?
Nearly half of the employees surveyed felt Croydon’s perception had
changed for the better over the past five years.
Almost 38% listed reducing anti-social behaviour as the top priority for
further improvement and improved safety.
This is a slight reduction on 2016 where 40% noted anti-social
behaviour as the main issue.

Key findings – What next?
When asked ‘what would deliver the most significant impact on
Croydon?’ the new Westfield/Hammerson shopping centre topped the
list at 36%, but it was closely followed (28%) by a desire to see a change
in Croydon’s image to ‘cultural capital of the south east’.
When asked how they would describe Croydon in one word a common
positive answer was about change (improving, evolving, emerging,
transforming, up and coming, potential etc.)

Conclusions
• Croydon is perceived as a good place to work, with good transport
links, easy commuting and a first-rate choice of employers.
• A significant proportion of employees believed that the perception of
Croydon had improved over the past five years.
• Nevertheless, it was apparent that more work needs to be done to
change the overall perception of Croydon through reducing anti-social
behaviour issues and creating a stronger cultural hub.

